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Perfil de la Empre

v'The Coca Cola Company
v'Industria a la Cual Pertenece
v Productos principales
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Carta del Presidente

Letter from the
Chairman and CEO

Decr friands,
Sustainobility iz of the heart of the Cor-Cola
story. Together with our bottiing pariners,
we've long worked fo build stronger, healthier,
mare adive communifies and odvonoe
amironmenkl corservation. Why? Becouss
whe know our business con only be os heatthy
vibeant and resfient s the communifies we
For decodes, our Companry  Ele many
others  has worked fo be part of sociatys
solutiona. Coca-Cola, for exomple, wos
promating physiool adivity in the 19302, varied
size and packaging cheices in the 1950k and
anfi-liter compaigns in the 19605, And cur first
diiat cola, TaB, debuted 50 years ago.

Today, wara achancng 217 cenfury solufians
by parmesing acras the gelden frisngle of
businass, govemnment and cvill society, We feal
a speckl ocoountablily o5 a business that
operaies on o giobal scole o help improve
tha wall-being of cur communifies whils
doing whet we con fo respensibhy steward the
rugturol resources of the plonet we all share,
For us, this is o journey, We're making progress
o= we dredie social value and sirive to operate
I ever mone sustoinable ways. After all, oz
woa ke fo think about it, we'na not building
The Coco-Colo Compeany 5o much for he
roentt quiartien but the next cantury,

Taking the: long view has served us well. e
are colling attention fo ond offeding posite

chorge on alobol issues that hove a sigmificant

Coca-Cola Company

Impact an building o more susiainatie and
resiBont valua chain  nat only for our Company,
bast also the communitias we proudly servse.
We of The Coca-Cala Company firmly believe
there ans no xues that will mons shapa

ar define the 21 century than the global
ampowarment of woman; tha management
of the world's pracious water resountes;

and the well-being of the wordd's growing
population. Latmea shane with you our progress
on sadch of these priafities:
Women: We confinue odvancing oo

Shy20 inffictives o anablke the sconomic
empowenmmant of 5 million women
enfrepreneurs oorezs our global volue chain by
20, From fruit farme s and arfisans fo mico-
distribuiion canber cwners, we are haiping
womsn entrapraneurs overcoms the barmars
they face to business success by providing
them with profiessional fraining, support
neteerks o Geoaess 10 fimance, Injust three
yesirs, our by 20 progroms enabied 300,000
wiomen in more than 12 couniries  more thon
double the number of parficipants in 2011

Wister: Af Coco-Cola, we understond thet
water is absolutely vihal o our business., As
such, we'va sot o goal to replenish 100 parcent
of the witer used o moke our beverages by
2. To date, about 52 percent of our global
produdtvoluma is estimated fo be replenished
through 468 community weter projects around
the world.

These projects toke many forms, from

Eatted fro this Chioimngn aned CBO

rainwater harvasfing and drip imgolion fo
sofe woler oocess ond sonfiofion. Cur sofe
wiier efforts also Indude our parinership with
DEKA RED fo plage batween 1500 and 2,000
EMOCENTER: (o kiosk designed o improve fhe
wall-baing of communities] or Slingshat weter
purificalion systems in 20 counfries by the end
of 2015, In addition, we're working o improve
oo wiser affckency which wee define as the
drmount of wabsr wa Use par [er of product, by
25 porcant fyough operdtional odvancements.
ocross our systerm. This goal bulids on the 214
percentimprovement we've dleady made
betwesn 2004 ond 2012,

Wel-baing: Our business continues to be built
an a hertoge of uncompromising quality

the pramise thet ol our beversoes ore sofie,
refreshing and deficious. Today adross 200-
jplus courtries and temitories, we offer the:
choice of more than 500 brands and 3,500
baverages, with the health and well-being of
our consumess playing o lorge and growing
ok in the development of our brands.

While some of our beveroges are designed
for kool tastes, our well-Hbaing commitments
ara univarsal, A5 we announcsd on Mey

8, 2013, our teams are working fo provide
low- and no-colorie beverone opfions in
evary market; provide fransparent mutrition
irformaficn featuring colores on the fromt of
all our pockoges; market oll cor bevernges
responsibly; and help gat people maving by
supporing adive, healify [ng programs in
avary country whene wa do businass,

Az we work o double the everall stee of our
business over the course of this decode, we
ara furthar embediding sustainability with our
2020 Vision for growth, In this report  our

Tha Caca-Colo Compony GR Rapord

2012-2013 Sustainability Report: Letter From the Chairman and CEO: The

mest comprabansive o doke, demonstnting
our commitrment b increasad franspanency
we present our leodership prionifies of women,
water and wel-baing, which are reoted

in on expanded sat of susminobiity goals
announced eorier this yeor. These priorfies ore
integral to cur sustainallifty framework, which
we coll “Me, We, Wordd™  our shored vision
for how we can work together fo create maore
value for sur consurmens and communities,
We are collaborting ooross the golden rhangle
with a varnisty of eximondinary organizations
to odvancs our progress. The cumulative
experiise of our parmers both inspires and
enables us fo do for more than we could
dlone, As we st o mprove sach and every
community we proudly serse. we contfinue o
support the Unilad Mations Global Compact,
Thank you for your imenest in the efiors of
Tha Coca-Cola Company and our valued
bottling pariiers. We appreciahs you Kiking
the fime to review this report, and imie you
to share your thoug s with us, Together, I'm
convinced fthat we will confinue fo refrash
the warld, inspire moments of optimism and
happiness, create value and moke o positive
difference.

Very bast regands,

f‘- 'Il fifsd
[ sliend
Aufisar kant

Clhavroan of e e onid
Chist Exanutive Otficar

The Coca-Coka Company
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Industry

MRQ - Most Recent Quarter
TTM - Trailing Twelve Months

Select each KO's Category to get more detailed Information

Coca Cola Co Financial Strength Comparisons

KO Financial Strength

ing Capital Ratio (G4 TTM)
ng Capital Per Revenue
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Select each KO's Category to get more detailed Information

Total Debt to Equity (G4 MRG)

Total Debt to Equity (G4 TTM)
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Tangible Leverage Ratio (24 MRQ)
Interest Coverage (G4 MRG)
Interest Coverage (G4 TTM™)

. Lewverage Ratio (24 MRQ)
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Coca Cola Co Growth Comparisons

Select each growth Category to receive further Information

KO Revenuwe Growth Rate Comparisons
KO et Income Growth Rates Comparisons

¥ 1Y Netlncome Growth (24 MRQ)
0 1 G Met Income Growth (24 MRG)

Y 1Y Revenuwe Growth (24 MRQ)
Q) 1'G Revenue Growth (24 MRG)
Y 1Y Revenwe Growth (24 TTM)
Revenue 5 Year Average Growth
Expected Revenuwe Growth (Y71
¥ 1Y Net Income Change (@4 TTM)
Seq. Het Income Change (24 TTM)
Met Income 5 Year Avg. Change

Seq. Revenue Growth (G4 TTM)
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Rentabilidad — EPS & PE Ratio
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KO's EPS from Cont. Operations Year on Year Growth by Quarter and Year

Coea Cola, Co's EPS from Cont. Operations results by quarter and year

Profile of KO => Back to KO Growth rate Comparisons => Go to KO financial reports

KO EPS from Cont. Operations {in ) 2013

Dec.

IV Quarter
Sep.

Hl Quarter
Il Guarter
| Quarter

PEP's EPS Net Year on Year Growth by Quarter and Year

Pepsico,'s EPS Net results by quarter and year

Profile of PEP == Back to PEP Growth rate Comparisons >> Go to entire PEP Income Statement

213 212

PEF EPS Met fin $)

Coca Cola Co Valuation Comparisons
Select each Category to receive additional Information

Compare KO Valuations to its Competitors >> Go to Valuation within Nonalcoholic Beverages Industry

S&P 500

Company Industry | Sector |

KO Valuation
2011 19.26 18

17.79

PE Ratio (Q4 TT™)
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Coca Cola Co Profitability Comparisons
Select each Category to receive further Information

KO Profitability Ratio
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Net Margin (24 TTW)
Met Margin 5 Y. Avg.

Gross Margin 5 Yr. Avg.

Net Margin (24 MRQ)

.,' Gross Margin (24 MRG)
Gross Margin (24 TTM)




ROA & ROE

Select each growth Category to receive more Information

dad

|
Coca Cola Co Management Effectiveness Comparisons

KO Management Effectiveness
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Return On Assets (04 TTM)
Return On Assets 5 Yr. Awg.
. Return On Investment (24 TTM)
| Return On Investment 5 Yr. Awg.
Return On Equity (@4 TTM)
Return On Equity 5 Y. Awg.
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Anejo D: Tablas Comparativas de liquidez, solvencia y rentabilidad de la empresa
con la industria o competidor (CSI Market.com) |

Coca Cola Company (KO) 12/31/2013

(TTM) Company | Industry
Tasas de Liquidez
Current Ratio (Working Capital Ratio) 1.02 1.08
Quick Ratio (Acid Test Ratio) 0.63 0.55

Tasas de Solvencia
Debt to Equity
Interest Coverage
Leverage Ratio

Tasas de Rentabilidad

Growth Rates:

Sales (Revenue)

Net Income (MRQ)

Other Rates:

Earnings Per Share (EPS) (Versus Pepsico)
Price Earnings Ratio (P/E Ratio)
Gross Margin

Net Profit Margin

Return on Equity (ROE)

Return on Assets (ROA)

ROE - 5 Year

ROA -5 Year

(1) Coca Cola Company no tuvo gasto de interés neto
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Junto con el informe escrito se incluiran
los siguientes anejos

v' Anejo A -Hoja de cotejo para el proyecto de analisis de estados
financieros - poner esta hoja como portada del proyecto

v' Anejo B - Carta del Presidente
v Anejo C — Nota primera que se incluye en los estados

L
| . . {
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Anejo A: Hoja de cotejo para el proyecto de analisis de estados financieros
Preparado por Elsa Gutiérrez-Solana

Nombre: Num. Estudiante:
Seccion | Facultad: | Concentracion:
Empresa:

O- No cumple 1-Cumple deficientemente 2- Cumple
parcialmente

3- Cumple satisfactoriamente

1. Asistio al taller de competencia de informacion aplicado al proyecto

2. Describid de forma concisa y pertinente el perfil de la empresa.

3. Describid de forma concisa y pertinente el perfil de la industria.

4. Concluyd de forma fundamentada sobre la liquidez.

5. Concluyd de forma fundamentada sobre la solvencia.

6. Concluyd de forma fundamentada sobre la rentabilidad

7 Prepard tabla comparativa para las medidas métricas de liquidez de la
empresa versus la industria. (Anejo D)

3. Prepard tabla comparativa para las medidas metricas de solvencia de la
empresa versus la industria (Anejo D)

empresa versus la industria. (Anejo D)

Eaa auqa

ww

Huu
‘h

9. Prepard tabla comparativa para las medidas métricas de rentabilidad de la L | ’m"!m a

10 Incluyd los Estados Financieros, carta del Presidente v nota de los estados
financieros (Anejo B, Cy E)

11. Hizo referencia en el escrito a la informacion pertinente obtenida de la
empresa

12. Hizo referencia en el escrito a la informacion pertinente obtenida de la
industria.

13. Prepard una lista de palabras claves que le permitio una blsqueda efectiva
en las bases de datos (Anejo D)

14. Preparo lista de referencias usadas siguiendo el formato de APA

15. Demuestra que aplicé las normas de ortografia y elimind faltas tipogréficas.
Demostro dominio adecuado de un procesador de palabras. Siguio las
instrucciones del proyecto.

TOTAL




